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Q. What is Novartis' current and future 
competitive positioning?

A. The figure below highlights Novartis' current position within
the pharmaceutical sector. The evolution of Novartis'
therapeutic focus over the last two years has seen the
company transformed from a troubled player with a high
dependency (97 per cent) on aging products into an
innovative player with high growth potential. With ethical
sales forecast to grow at a CAGR of nine per cent between
2001 and 2007, Novartis has one of the strongest growth
prospects of the top pharmaceutical players, potentially
overtaking both Johnson & Johnson and AstraZeneca in
terms of ethical sales by 2004.

Q. What are Novartis' growth drivers to 2007?

A. Datamonitor's analysis suggests that the success of

Novartis' cardiovascular franchise and of the ethical

business as a whole will be critically dependent on the anti-

hypertensive Diovan. With Diovan forecast to generate sales

of $4,393m in 2007 and the support of existing market drugs

such as Lescol and Lotrel, Novartis' marketed

cardiovascular portfolio is forecast to achieve strong growth.

Supporting the cardiovascular franchise will be the cancer

portfolio with five drugs likely to be launched in 2005. Unlike

the cancer and cardiovascular franchises, Novartis'

prospects within the immune disorders and inflammation

portfolio are governed by its pipeline and the potential

success of COX-189.

Q. In 2006, what Biotechnology company 
will lead the market, in terms of revenues?

A. Amgen, with the addition of Immunex' inflammation
marketed portfolio will be the leader of the biotechnology
industry in 2006 with forecast revenues of $9.4bn. Amgen's
current pipeline is forecast to generate revenues of $3.8bn.

Q. What emerging biotech companies will 
lead the sector in 2006?

A. Datamonitor forecasts that IDEC and SCIOS will lead the
emerging biotech sector in 2006 with ethical income
reaching $445m and $342m, respectively. These will be
followed by Isis, the oncology and inflammation expert and
OGS, the proteomics leader with forecast revenues of
$161m and $80m, respectively.
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